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2024 KOSAC Theme & Judgment Criteria

2024 Korea Student Advertising Competition(KOSAC)

theme: "MAKING @ Safe Society" Project

o Propose a prevention campaign against the recent public's easy exposure
to crime and the increase in cases of damage

- Choose one of the three topics below and present public participation campaign ideas

| . Proposal of a public participation campaign to prevent the spread of drugs

- Recently, not only adults but also teenagers are easily exposed to drugs, and it

is a social problem Propose a campaign that can prevent and eradicate
damage as it emerges.

1. Proposal for a public participation campaign to Prevent Gambling Addiction
- Various illegal gambling (illegal Toto, etc.) is not only for adults but also for
teenagers Cases of damage that are easily exposed and lead to addiction are
gradually increasing.
- Accordingly, a campaign proposal to prevent gambling addiction even though it
responds correctly to exposure to illegal gambling.

lll. Proposal for a public participation campaign to prevent voice phishing and
to inform the right response
- Damage cases are gradually increasing as voice phishing methods become more
diverse and advanced
- Accordingly, we will prevent voice phishing damage in advance and inform you
of the correct countermeasures if damage is suspected Suggestions for possible
campaigns.
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o Judgment Criteria

| . Proposal Documentation

Feasible and sustainable ideas
The degree of completion of a proposal

Division Judgment items points
0 Understanding and approaching key targets related to the topic
_ o Reflections on research, positioning, targeting, marketing, social trends
Campaign , .
. 0 Logical approaches and problem-solutions 40
Planning
0
0

. |o Whether the media has been creatively used to maximize the
Communication

Solutions delivery of strategies, ideas, and creativities 30
o Whether various media have been efficiently mixed and scheduled
o Present interesting and targeted creativities

Creativity o Present creative and innovative ideas 30

o Evaluating the completeness of the creativities

1. Proposal Presentation

Division Judgment items points
0 Understanding and approaching key targets related to the topic
_ 0 Reflections on research, positioning, targeting, marketing, social trends
Campaign , .
. 0 Logical approaches and problem-solutions 25
Planning _ _ _
0 Feasible and sustainable ideas
0 The degree of completion of a proposal

Whether the media has been creatively used to maximize the
delivery of strategies, ideas, and creatives 25

o)

Communication

Solutions . _ o _
o Whether various media have been efficiently mixed and scheduled
o Present interesting and targeted creativities
Creativies o Present creative and innovative ideas 25

o Evaluating the completeness of the creativities

) 0 Whether the proposal is delivered accurately and logically
Presentation _ , _ . . 25
o Interacting with the audience in a confident manner
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