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2023 KOSAC Theme & Judgment Criteria

2023 Korea Student Advertising Competition(KOSAC)

theme: A Project to establish a proper civil culture
for the world where we live together

o Propose a public communication campaign to lead our society in more
sustainable ways

- Choose one of the three topics below and present public participation campaign ideas

| . Proposal of a public participation campaign to establish a proper culture of
raising pets.
- A campaign proposal that can solve and improve social problems related to
pets (ex. pet etiquette, lack of infrastructure, animal welfare, animal
abandonment, etc.)

Il. Proposal for a public participation campaign to revitalize the recycling
culture in practice

- Although interest in eco-friendly (ESG) is increasing worldwide, Korea is still
lacking in recycling, which is a basic eco-friendly activity, compared to other
countries.

- Accordingly, a campaign proposal to increase social awareness of the recycling
culture (reduction of plastic use, etc.) in daily life and promote changes in
people’s behavior.

ll. Proposal for a public participation campaign to establish a culture of
proper use of social media (SNS)
- Despite the many positive functions of social media, various social problems are
continuously increasing.
- A campaign proposal that can improve or solve one of the problems (addictions
of social media usage, prevention of online malicious comments/replies, fake
news, etc.) in daily social media use.

_’l’l_



o Judgment Criteria

| . Proposal Documentation

Division Judgment items points
0 Understanding and approaching key targets related to the topic
_ o Reflections on research, positioning, targeting, marketing, social trends
Campaign , .
Planning 0 Logical approaches and problem-solutions 40
0 Feasible and sustainable ideas
0 The degree of completion of a proposal
. |o Whether the media has been creatively used to maximize the
Communication _ L -
. delivery of strategies, ideas, and creativities 30
Solutions . , o _
o Whether various media have been efficiently mixed and scheduled
o Present interesting and targeted creativities
Creativity o Present creative and innovative ideas 30
o Evaluating the completeness of the creativities
Il. Proposal Presentation
Division Judgment items points
0 Understanding and approaching key targets related to the topic
_ o Reflections on research, positioning, targeting, marketing, social trends
Campaign , .
. 0 Logical approaches and problem-solutions 25
Planning _ . _
0 Feasible and sustainable ideas
0 The degree of completion of a proposal
~_|o Whether the media has been creatively used to maximize the
Communication , . . .
. delivery of strategies, ideas, and creatives 25
Solutions . _ o _
o Whether various media have been efficiently mixed and scheduled
o Present interesting and targeted creativities
Creativies o Present creative and innovative ideas 25
o Evaluating the completeness of the creativities
) 0 Whether the proposal is delivered accurately and logically
Presentation 25

o Interacting with the audience in a confident manner
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